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His beautiful work, commitment to our values, professionalism, collaborative working style  
and general easy-going nature make partnerships with Arifin a pleasure.”

Suzanne Hawkes, Creative Director
IMPACS – The Institute for Media, Policy and Civil Society

Once again, I have to thank you for the great job. The annual report looks terrific and I know you 
had a huge part in it. We sure value our relationship with you.”

David Suzuki
The David Suzuki Foundation

With the exceptional design that you have created ... your contribution to the reputation and the 
‘reach’ of the Foundation has been great. In addition, we sincerely appreciate that ‘extra step’ that 
you always take to ensure work is done to meet very tight deadlines. My staff regularly comment  
on how nice it is to work with your calm and positive approach to projects.”

Jim Fulton
David Suzuki Foundation

I am particularly grateful for the very high quality design work and advice you have provided  
to the Commission.”

Stephen Owen, QC
former Commissioner of Resources & Environment for BC

We always enjoy working with you because the products are great and so are the processes.  
You make it easy for us.”

David Hocking
former Communications Director, David Suzuki Foundation

We were very impressed with his enthusiasm for the project as well as by his portfolio and his 
qualifications ... Arifin was able to meet all our deadlines, a major accomplishment considering  
the pilot nature of this project ... ”

Laura Friis
BC Ministry of Environment

The picture editing and layout ... are excellent.”

Robert Amos
Times-Colonist art reviewer, writing about the book Royal Roads, A Celebration

Both the covers have been a big hit – especially the sprawl report ... And I do realize that you  
do this usually with totally unrealistic timelines.”

Morag Carter
Climate Change Program Director, David Suzuki Foundation

testimonials



David Suzuki Foundation

Dalai Lama Center for Peace and Education

Stephen Lewis Foundation

Troubadour Foundation

Barkerville Heritage Trust

WWF Canada

Tides Canada

World Fisheries Trust

Biodiversity British Columbia

BC Office of Information and Privacy Commissioner

Red Deer Press

More Than Words Publishers

Stuart Gale & Associates

Daryl Brown Associates Inc.

Province of British Columbia
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Connecting for Change 2009

PROGRAM

September 26–28, 2009

Vancouver, British Columbia, Canada

A key program of the 2009 Vancouver Peace Summit:  

Nobel Laureates in Dialogue

Hosted by the Dalai Lama Center for Peace and Education

www.dalailamacenter.org

september 2009

C4C-program7h.indd   1

23/09/09   12:34 PM
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client: Dalai Lama Center for Peace and Education 
project: Program design for the Dalai Lama’s visit to Vancouver, September 2009

Vancouver Peace Summit
Nobel laureateS iN Dialogue

September 26–29, 2009

 

Dalai Lama Centerfor Peace and Education:
Educating the HeartCasE for suPPort

We can never obtain peace in the world  

if we neglect the inner world and don’t make 

peace with ourselves.His Holiness the Dalai Lama



al aris  des ign
selected sa mples

client: David Suzuki Foundation
project: 2007 National Tour button and bus design
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client: Troubadour Foundation 
project: CD commemorating His Holiness the Dalai Lama’s visit to Vancouver, April 2004

Song for the Dalai Lamasung by Raffi, with Nancy FischerA Covenant for Honouring Children*
voices of Raffi, Jane Goodall, the Dalai Lama,

Mrs Jetsun Pema, Tibetan youth
It Takes A Villageinspired by Fraser MustardWhere We All Belonga song for the Earth CharterTurn This World Aroundinspired by Nelson Mandela

P R O D U C E D  B Y  T H E  T R O U B A D O U R  F O U N D AT I O NSong for the Dalai Lama recorded by Peter Mann and Kim Darwin on Mayne Island, B.C.; other songs recorded by

Ken Burke at Blue Wave Studios, Vancouver. All songs written by Raffi; Turn This World Around by Raffi, Michael Creber.

*From Robert Duncan’s film Raffi: It Takes a Village, music by John Sereda.

www.raffinews.com  © 2004 Troubadour Music Inc.  All Rights Reserved.

Cover photo by Brian Harris shows the silver reliquary of a Tibetan folk dancer  •  Photo of Raffi by Joshua Berson

Design by Arifin Graham, Alaris Design  •  Printed on chlorine-free 100% post-consumer recycled board

C O M M E M O R A T I V E  C D

Raffi  Song for the Dalai LamaRaffi  Song for the Dalai Lama

In celebration of the visit of His Holiness the Dalai Lama
Vancouver, Canada  •  April 18 –20, 2004

In celebration of the visit of His Holiness the Dalai Lama
Vancouver, Canada  •  April 18–20, 2004



We’re optimistic.  

We believe environmental protection  

is compatible with a strong economy  

and a robust health-care system.

p e t e r  ro b i n s o n , C e o

‘‘
‘‘

D A V I D  S U Z U K I  F O U N D A T I O N

A n n U A L  r e p o r t  0 7 | 0 8
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client: David Suzuki Foundation
project: Annual Report 2007–08

H E A L T H  A N D  E N V I R O N M E N T

Healthy citizens depend on a healthy environment. We have developed a proposal for  

a national environmental health strategy, Prescription for a Healthy Canada, which we 

released publicly last September at the annual general assembly of the Canadian Public Health 

Association. We’re working with health organizations and others, including the Canadian 

Cancer Society, the Canadian Medical Association, and the Conference Board of Canada, 

to advance this cause and make Canada a healthier country. We’ve also been working with 

firefighters and scientists to get a ban on toxic PBDE flame retardants. In June,  

we co-presented our critique of Canada’s inadequate approach to managing PBDEs  

at the annual scientific conference on brominated flame retardants.

Our work in Ontario with leading health organizations, such as 

the Registered Nurses Association of Ontario and the Ontario 

College of Family Physicians, has led to a provincial ban on 

cosmetic lawn and garden pesticides, as well as a move by 

several large retail stores to stop selling toxic pesticides. 

The report we produced in collaboration with the Quebec 

environmental group Equiterre, called Pesticide-Free? Oui!, 

was influential in the development of Ontario’s pesticide 

ban and we are encouraging other provinces to follow suit. 

In B.C., municipal politicians voted at their 2008 annual 

convention to support a province-wide ban. And our David Suzuki 

Digs My Garden contest got more than 5,000 Canadians involved in the cause.

E C O S Y S T E M  S E R V I C E S

The traditional way of looking at the value of a forest or watershed is to consider only the 

dollar value of timber or other resources in the marketplace. But this accounting system has 

left out the very real economic values provided by ecosystem services. Plants and soil filter 

our water, making it clean enough to drink. Forests absorb and store carbon, slowing the pace 

of global warming. Forests also provide recreational opportunities for humans and habitat for 

animals. But how do you place a value on that? Our report 

Ontario’s Wealth, Canada’s Future: Appreciating the 

Value of the Greenbelt’s Eco-Services concludes that 

the protected areas surrounding Hamilton and Toronto 

contribute $2.6 billion worth of non-market ecological 

services to the province each year!

At the David Suzuki Foundation, we are committed to helping Canada achieve 

sustainability within a generation, as outlined in our report of the same name. This 

year, we got one big step closer when the Government of Canada passed the Federal 

Sustainable Development Act, based on model legislation created by the Foundation.   

Early in the year the Foundation released the groundbreaking Pricing Carbon: Saving 

Green report as part of the Foundation’s campaign to have Canadian governments put 

a price on carbon. We later saw a carbon price at the centre of almost every party’s 

platform in the 2008 federal election. This, along with the many other initiatives we 

have been involved with, demonstrates that Canadians are justifiably proud of our 

country and its clean water and air and incredible diversity of resources and wilderness. 

And they know it is something they can’t take for granted, that it often takes a lot of 

effort to protect what we have and improve those areas where we’ve been negligent.

sustainability
S u S T A I N A b I L I T Y 5p R O G R A M  H I G H L I G H T S4

When we forget that we are embedded in the natural world,  
we also forget that what we do to our surroundings we are doing  
to ourselves.
      –  T H E  S AC R E D  B A l A N C E

Sustainability goes to parliament.
HOW MANy ENvIRONMENTAl ORgANIzATIONS  

CAN BOAST A FEDERAl ACT THAT gOvERNS  

NEARly EvERy ASPECT OF THE ENvIRONMENT?  

DSF SuSTAINABIlITy POlICy ADvISER PIERRE 

SADIk WAS All SMIlES WHEN THE DAvID SuzukI 

FOuNDATION’S TEMPlATE lEgISlATION CAME TO 

FRuITION IN THE NATIONAl SuSTAINABIlITy ACT, 

WHICH PASSED WITH All-PARTy SuPPORT IN THE 

HOuSE OF COMMONS IN THE SuMMER OF 2008.

pollinators.
HuMANS REly ON BEES 

AND OTHER CRITTERS 

THAT POllINATE PlANTS, 

BuT SOME OF THESE 

CRITTERS ARE IN TROuBlE. 

THAT’S WHy THE DAvID 

SuzukI FOuNDATION 

ENlISTED THE HElP OF 

BOB MACDONAlD OF 

CBC RADIO’S QuirkS 

and QuarkS, CElEBRITy 

gARDENER MARJORIE 

HARRIS, AND BEE ExPERT 

DR. lAuRENCE PACkER TO 

PROMOTE ITS TWO NEW 

TORONTO POllINATOR 

guIDES AT A NuMBER OF 

EvENTS. THE COMPANION 

guIDES lET PEOPlE kNOW 

WHICH BEES, BuTTERFlIES, 

AND OTHER POllINATORS 

lIvE IN THE AREA, AND 

HOW TO ATTRACT THEM  

TO HOME gARDENS.

photo: use one 
from greenbelt 
report



Grandmothers Against 
Poverty and AIDS (GAPA) 
started with a few South 
African grandmothers coming 
together daily to talk, grieve, 
sew and make crafts to sell. 
They shared a common 
bond – each of them had lost 
children to AIDS, and all were 
raising their grandchildren. 
Today, GAPA includes 25 

support groups, 10 income-
earning cooperatives and 
an after-school programme. 
More than 900 grandmothers 
have participated in GAPA’s 
grandmother-led training 
workshops. “When we are 
together, it gives us the 
strength to cope,” says one 
grandmother.

7

Within the next five years, we will:

• Create a region-wide, interconnected force of grandmothers, 

recognized as community experts and agents of change by governments 

and international aid agencies. 

• Support granny groups to access pensions, health care, food sources 

and emotional support. 

• Help grandmothers plan for their grandchildren’s future care and 

ensure they have a voice in the decisions that affect their lives.

 The organization gives me power, and it gives me strength to be an activist. 

It also gives me power to know that when I lost all my kids, I wasn’t alone.

Grandmother from TreaTmenT acTion c ampaign , South africa

  Grandmothers

“

photo © debra black/toronto Star
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Children affected by AIDS

In eight intense years, Consol 
Homes Orphan Care in 
Malawi has leapfrogged from 
a tiny preschool centre to 
a vast network of 107 child 
care centres serving 30,000 
children in 1,200 villages. 
Working with 500 community 
volunteers, Consol Homes 
regularly conducts home visits, 

distributes food packages, 
pays children’s school fees, and 
provides spaces for thousands 
of children to come together 
to play, learn and work 
through their grief. Through 
Consol Homes’ peer-elected 
youth councils, young people 
learn the skills to become 
future leaders.

Within the next five years, we will:

• Reach a million of the most vulnerable children (including orphans, 

children with disabilities, children heading households) in countries hardest 

hit by the pandemic.  in 2008 alone, we reached 200,000 children.

• Create the Orphan Future Fund. the fund will support projects that 

work on every aspect of children’s lives – from school fees, uniforms and 

feeding programmes, to psychosocial support for grieving and bereft 

children, to ensuring that girls have an equal chance to attend school,  

learn how to protect themselves from the virus, and flourish.

• Create an effective network of orphan care projects within 

countries to share learning and successful strategies and exchange  

cutting-edge ideas, bringing children’s voices to the fore.

 

  

this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide
this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide

this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide this is the moment to turn the tide

“
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client: Stephen Lewis Foundation
project: Major fundraising booklet and logo: Turning the Tide campaign

This is the Moment  

to Turn the Tide . . .

1
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client: Tides Canada Foundation
project: corporate brochure



client: International Children’s Aid Network
project: Wild Aid: booklet on the subject of AIDS in Africa
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client: David Suzuki Foundation
project: “handshake” brochure promoting the Foundation



Doing Business  

in a new Climate

A  G u i d e  to  M e A s u r i n G , r e d u c i n G  A n d 

o f f s e t t i n G  G r e e n h o u s e  G A s  e M i s s i o n s

40 d o i n g  b u s i n e s s  i n  a  n e w  c l i m a t e
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what is carbon neutral?

C
arbon neutral (also known as climate neutral) refers to an orga-

nization or individual that has reduced the overall net climate im-

pact of their operations to zero. This is usually a three-part process: 

measuring GHG emissions, reducing GHG emissions, and then 

offsetting remaining GHG emissions to become carbon neutral.

Measuring and reducing GHG emissions are activities that a business un-

dertakes with respect to its own operations. In order to go carbon neutral, a 

business will also need to purchase reductions, known as carbon offsets, from 

another source.  For example, a business with total emissions of 100 tonnes for 

a one-year period (after its own direct reductions are taken into account) would 

need to purchase 100 tonnes of offsets to become carbon neutral. Each year, the 

process of measuring, reducing and offsetting is repeated.

“Carbon neutral” can also be expressed as a goal to be achieved within a set 

time-frame (e.g. becoming carbon neutral by 2010), which can allow a business 

more time to achieve its own direct reductions prior to the date set for becom-

ing carbon neutral. 

s e c t i o n  4

offsetting greenhouse  
gas emissions and  
going carbon neutral

this section discusses how to create carbon neutral initiatives,  

including carbon neutral businesses, products, services, events,  

and projects. it also explains how carbon offsets work and what  

to consider when purchasing them.

who’s going carbon neutral?
Businesses large and small are going 
carbon neutral. interface, hsBc, 
swiss re, news corporation, 
marks & spencer, dell and a 
host of others are managing and 
reducing their own GHG emissions 
and taking responsibility for their 
remaining climate impact by using 
carbon offsets. 

Businesses are not the only 
ones taking action. the united 

nations has set in motion an 
initiative to make all Un agencies 
and programs climate neutral. the 

world Bank also has a carbon 

neutral programme. norway, 

costa rica, iceland and new 

Zealand have all made country-
wide carbon neutral commitments.

Going carbon neutral can also 
be a powerful way to communicate 
about climate impact and solutions 
to spectators and fans. Rock bands 
like the rolling stones, the dave 

matthews Band and the dixie 

chicks offset the travel for their 
tours.  

nhL hockey players and 
canadian olympic athletes are 
using carbon offsets to reduce the 
impact of their air travel, and major 
sporting events like the super Bowl 

have also gone carbon neutral.

s o U R c e
www.davidsuzuki.org/climate_change/What_
You_can_Do/carbon_neutral.asp

SmartSteps – Business Tools for Sustainability by Metro Vancouver
www.gvrd.bc.ca/SmartSteps/

Cool Companies 
www.cool-companies.org/homepage.cfm   

E3 Fleet Initiative – Greening Canada’s Fleets  
www.e3fleet.com

Three Steps to Eco-efficiency for Small and Medium-sized Manufacturers  
by Industry Canada 
http://strategis.ic.gc.ca/epic/site/ee-ee.nsf/en/ef00012e.html

Cool Business Guide: Lower Costs, Higher Productivity  
and Climate Change Solutions
by the Pembina Institute 
www.pembina.org/pub/31

The Bottom Line on Climate Change: A Manitoba Business Guide 
by Climate Change Connection
www.climatechangeconnection.org/Resources/documents/Business_Guide.pdf

Making Your Data Centre Greener
by ZDNet 
http://resources.zdnet.co.uk/articles/features/0,1000002000,39288042,00.htm

Consumer Guide to Green Power by Pollution Probe
www.pollutionprobe.org/whatwedo/greenpower/consumerguide/index.htm

Switching to Green: A Renewable Energy Guide for Office and Retail 
Companies by World Resources Institute
www.wri.org/publication/switching-green-renewable-energy-guide-office-and-
retail-companies# 

incentive programs for Businesses

Environment Canada – Summary of Government (including Provincial), 
Utility, & Other Incentives and Rebates available for Energy Programs
www.ec.gc.ca/incitatifs-incentives/index_eng.asp

Natural Resources Canada – Office of Energy Efficiency,  
Programs and Initiatives
http://oee.nrcan.gc.ca/corporate/programs.cfm 

commuter challenge: 
getting commuters  
out of  their cars
commuter challenge is a national 

program that encourages canadians 

to walk, cycle, take transit, carpool 

or tele-work instead of driving alone 

to work. it is based on a friendly 

competition between workplaces 

and communities to have the highest 

participation rates during the week 

of the event. commuter challenge 

supports workplaces as they 

encourage their employees to leave 

their cars at home. in 2007,  

38,784 canadians in over 170 

communities and 1,757 workplaces 

participated in the commuter 

challenge.  By registering online,  

they were able to see the 

greenhouse gas reductions  

they achieved.

s o U R c e
www.commuterchallenge.ca

al aris  des ign
selected sa mples

client: David Suzuki Foundation
project: Green business guide



Achieving sustainability
within a generation

Achieving sustainability
within a generation

david suzuki foundation 
8th Floor, 1170 Peel Street
Montreal, Quebec, Canada h3b 
4p2
514 878 5301 tel
514 878 5205 fax
stephenbronfman@claridgeinc.

Stephen R. Bronfman
campaign co-chair

Achieving sustainability
within a generation

organization: David Suzuki Foundation
type: Endowment campaign for national environmental organization

Achieving sustainability
within a generation
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organization: Hollyhock Leadership Institute
type: providing training for leaders in environmental and social change
criteria: Dynamism, reflecting the programs and energy of the organization
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organization: International Network of Forests and Communities
type: International network supporting sustainable community forestry
criteria: Active, positive interaction of people and forests
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client: Natural Light Productions
project: Royal Roads, A Celebration
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client: Orca Book Publishers
project: The Journal of Etienne Mercier (book)

The JOURNAL     ETIENNE MERCIERx

DaviD BoucharD
Paintings by GorDon Miller
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client: David Suzuki Foundation
project: NC4K – The David Suzuki Nature Challenge for Kids
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client: Red Deer Press
project: The Drum Calls Softly (book)

bilingual C
ree 

and e
nglish

 audio Cd 

enClosed

The Drum Calls Softly

by

DaviD BouCharD
and

Shelley willier

paintings by

jim PoiTraS

singing and drumming by

norThern Cree
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$24.95

TheDrumCalls–cover-2.indd   1 5/20/08   3:07:43 PM

Step into the outer circle

Listen to the beating drum.

Take my hand and hold it tight

The thing you seek is soon to come.

Everybody’s smiling because

Our hearts all beat as one.

Listen to the drum – it calls

The magic’s here – it has begun . . .

Pitikwe-takiske ota kawasikamepowiyak

Nitotow e-matwehit mistikwaskihk

Otina nicihciy ekwa sihtaskinskenin

Anima kanitonaman kekac takosin

Piko-awiyak chikiyitam osam

Kakiyaw miteha peyakwan ematwechik

Nitotow mistikwaskihk, e-tepwasiwet

Emamahtaw totamihk ota, macihtaniwi
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client: David Suzuki Foundation
project: national report on Urban Sprawl and how to stop it
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client: BC Ministry of Sustainable Resource Management
project: brochure on species ranking in British Columbia



thank you

for further information or to discuss your project, 

please contact arifin graham

t +1 250 370 1756

arifin@alarisdesign.com

victoria • british columbia • canada


